


The U.S. hotel industry is projected to end 2010 with 
decreases in two of the three key performance mea-
surements, according to STR’s monthly forecast up-
date.
STR projects 2010 occupancy to be fl at at 55.1 per-
cent, ADR to decrease 3.2 percent to US$94.39, and 
revenue per available room to drop 3.2 percent to 
US$51.99.
Supply growth and demand growth during 2010 are 
both expected to increase 1.8 percent.
“We have believed for quite some time that it will 
take the better part of 2010 for the hotel industry to 
regain its footing,” said Mark Lomanno, president of 
STR. “Our latest forecast refl ects what we believe will 
be a somewhat challenging fi rst half of the year. Mo-
mentum will build in the second half of 2010, which 
will lead to the beginning of a turnaround in 2011.
“The high-end business travelers will drive the shape 
of recovery almost certainly,” Lomanno added. “There 
has been substantial recovery at the high end of the 
market during the last couple of months.”
The outlook indicates that the industry’s performance 
will turn positive in 2011. STR projects increases in all 
three key performance metrics during 2011: Occupancy 
is projected to increase 2.2 percent to 56.3 percent; 
ADR is forecasted to rise 2.0 to US$96.28; and RevPAR 
is expected to grow 4.2-percent to US$54.18. 
Supply in 2011 is projected to be up 1.0 percent and 
demand is expected to increase 3.2 percent.

President’s Message
February, 2010 

Aloha From HSMAI-Hawaii Chapter Leadership!

The recent transition from HHSMA to HSMAI has provided exciting 
changes, improvements, opportunities, and an abundance of useful 
information & resources.   
 Our board has worked diligently to better understand and 
fulfi ll the needs of our membership.  We have created and developed 
a new Statement of Purpose which is…. “To be Hawaii’s leading As-
sociation in identifying and communicating trends in the hospitality 
industry.  Recognition for leaders committed to professional develop-
ment, sales growth, revenue optimization, marketing, branding, and 
cultural development and perpetuation.”
 Our new logo was carefully selected and incorporated the 
Kalo (or taro) plant which symbolizes growth and prosperity for the 
people of Hawai‘i.  The Hawai‘i Chapter hopes to share its culture 
and heritage, and like the kalo, play an integral part in the growth 
and prosperity of its membership, chapter and HSMAI.
 Two of our key 2010 Objectives include; To grow and 
strengthen membership and to create  relevance for current and 
prospective members through development of targeted educational 
programs, networking opportunities, and resources. 
 A key component in ensuring growth and success is YOU, 
our membership.  Our Board recognizes the importance of getting 
to know and expand our membership.  We are currently developing a 
membership mentoring program and very shortly will be sending out 
a survey to get more input and suggestions for improvement. 
  In order to get the most of your membership, we encourage 
you to get involved. We encourage you to attend our educational 
presentations, webinars, luncheons, and networking events, utilize 
HSMAI’s resources, participate in HSMAI certifi cation programs and 
join a special interest group.  
 Our next meeting, March 17, 11:00 a.m is a “must” for 
all members and interested members.  Learn about the extensive 
resources and opportunities available to HSMAI members. For more 
information, or to rsvp, visit our website at hhsma.org 

We look forward to sharing continued growth and success with you. 

Mahalo,
Margie Lehman
2010 President
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STR releases updated 
forecasts for 2010, 2011 
Wednesday 27 January 2010

DON’T FORGET TO RENEW YOUR MEMBERSHIP.  
DEADLINE IS MARCH 31st, FOR THE

 DISCOUNTED RATE.  



Germaine’s Luau

The Special Events Dept. of Germaines Luau, in a nut-
shell, provides quality Polynesian Entertainment on 
the road customized for what each client needs. We 
deal generally with Meeting, Incentive & Convention 
groups who, for the most part, hold their events at 
venues such as hotels and Convention Centers; choos-
ing to have their event at a more private location 
than that of our Luau Site, which also hosts a nightly 
Polynesian dinner and show. The Special Events Dept. 
also includes the "out of the ordinary" events (such 
as project grads, concerts, weddings, etc...) on-site 
as well.

With the Miramar At Waikiki for 5 1/2 years, Kai-
noa Daines has recently joined the charming Queen 
Kapi'olani Hotel as their new Director of Sales North 
America & International / Cultural Director.  Named 
in honor of King David Kalakaua's wife, the Queen 
Kapi'olani Hotel is now an independent stand alone 
property as of October 2009.
 
Kainoa's objective for this property is to "tell the 
Queen's story."  "She was an amazing Hawaiian woman 
with a strong character.  I want our guests to become 
aware of that."

What’s New?

 

 On December 10, 2009 Hawaii State Tours held 
their Holiday Celebration Grand Opening at their 
convenient new location on 1272 S. King Street.

Hawaii State Tours is a full service Destination 
Management Company that has been handling 
groups since 1989 with currently over 60,000 
satisfi ed tour participants and growing.
President, David “Lopaka” Millwood was raised in 
Hawaii, graduated from Mililani High School then 
continued on to the University of Hawaii. Prior 
to recently moving back to the islands his busi-
ness was being operated from Atlanta, Georgia 
with him racking up those frequent fl ier miles 
with fl ights back home to work hands on with 
his groups.  Upon speaking with David, he stat-
ed, “Moving back home to the islands has proven 
to be not only the best family decision, but also 
the best business decision I have ever made.”
David is excited about the next phase of opera-
tions with his new Super Team. Due to cover-
ing a broad range of events and working with 
transportation, hotels and airlines, David has 
recruited talent that specializes in all fi elds of 
the industry. 
For more information you may visit www.ha-
waiistatetours.com or email sandi@go-holoholo.
com for group inquiries.

Special Events
by GERMAINE’S LUAU

GIVE US YOUR FEEDBACK
Take our survey and automatically

 be entered to win a Starbucks Gift Card.  

For more information visit.
http://www.surveymonkey.com/s/J9RSXCB


